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Open Access Policy
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DUTIES OF AUTHORS (based on Elsevier policies and COPE's Best Practice Guidelines for Journal Editors)
Reporting standards

Authors of reports of original research should present an accurate account of the work performed as well as an objective
discussion of its significance. Underlying data should be represented accurately in the paper. A paper should contain sufficient
detail and references to permit others to replicate the work. "Fraudulent or knowingly inaccurate statements constitute unethical
behavior and are unacceptable". Review and professional publication articles should also be accurate and objective, and editorial
opinion works should be clearly identified as such.

Data access and retention

Authors may be asked to provide the raw data in connection with a paper for editorial review, and should be prepared to provide
public access to such data, if practicable, and should in any event be prepared to retain such data for a reasonable time after
publication.

Originality and plagiarism

The authors should ensure that they have written entirely original works, and if the authors have used the work and/or words of
others that this has been appropriately cited or quoted. Plagiarism takes many forms, from 'passing off' another's paper as the
author's own paper, to copying or paraphrasing substantial parts of another's paper (without attribution), to claiming results from
research conducted by others. Plagiarism in all its forms constitutes unethical publishing behavior and is unacceptable.

Multiple, redundant or concurrent publication

An author should not in general publish manuscripts describing essentially the same research in more than one journal or primary
publication. Submitting the same manuscript to more than one journal concurrently constitutes unethical publishing behavior and
is unacceptable. In general, an author should not submit for consideration in another journal a previously published paper.
Publication of some kinds of articles (e.g. guidelines, translations) in more than one journal is sometimes justifiable, provided
certain conditions are met. The authors and editors of the journals concerned must agree to the secondary publication, which
must reflect the same data and interpretation of the primary document. The primary reference must be cited in the secondary
publication.

Acknowledgement of sources

Proper acknowledgment of the work of others must always be given. Authors should cite publications that have been influential in
determining the nature of the reported work. Information obtained privately, as in conversation, correspondence, or discussion
with third parties, must not be used or reported without explicit, written permission from the source. Information obtained in the
course of confidential services, such as refereeing manuscripts or grant applications, must not be used without the explicit written
permission of the author of the work involved in these services.

Authorship of the paper

Authorship should be limited to those who have made a significant contribution to the conception, design, execution, or
interpretation of the reported study. All those who have made significant contributions should be listed as co-authors ( so its
mean that manuscript at least have author and co author). Where there are others who have participated in certain substantive
aspects of the research project, they should be acknowledged or listed as contributors. The corresponding author should ensure
that all appropriate co-authors and no inappropriate co-authors are included on the paper, and that all co-authors have seen and
approved the final version of the paper and have agreed to its submission for publication. If the work involves chemicals,
procedures or equipment that have any unusual hazards inherent in their use, the author must clearly identify these in the
manuscript.

Disclosure and conflicts of interest

All authors should disclose in their manuscript any financial or other substantive conflict of interest that might be construed to
influence the results or interpretation of their manuscript. All sources of financial support for the project should be disclosed.
Examples of potential conflicts of interest which should be disclosed include employment, consultancies, stock ownership,
honoraria, paid expert testimony, patent applications/registrations, and grants or other funding. Potential conflicts of interest
should be disclosed at the earliest stage possible.

Fundamental errors in published works

When an author discovers a significant error or inaccuracy in his/her own published work, it is the author's obligation to promptly
notify the journal editor or publisher and cooperate with the editor to retract or correct the paper. If the editor or the publisher
learns from a third party that a published work contains a significant error, it is the obligation of the author to promptly retract or
correct the paper or provide evidence to the editor of the correctness of the original paper.

DUTIES OF THE EDITORIAL BOARD (based on Elsevier policies and COPE's Best Practice Guidelines for Journal Editors)
Publication decisions

The editor of a peer-reviewed IJABIM (INTERNATIONAL JOURNAL OF APPLIED BUSINESS & INTERNATIONAL MANAGEMENT) is
responsible for deciding which of the articles submitted to the journal should be published. The validation of the work in question
and its importance to researchers and readers must always drive such decisions. The editor may be guided by the policies of the
journal's editorial board and constrained by such legal requirements as shall then be in force regarding libel, copyright
infringement and plagiarism. The editor may confer with other editors or reviewers in making this decision.

Fair play

An editor should evaluate manuscripts for their intellectual content without regard to race, gender, sexual orientation, religious
belief, ethnic origin, citizenship, or political philosophy of the authors.

Confidentiality

The editor and any editorial staff must not disclose any information about a submitted manuscript to anyone other than the
corresponding author, reviewers, potential reviewers, other editorial advisers, and the publisher, as appropriate.
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Study of Satisfaction of Information System Users in Study Program (SIMPRODI)
in Gorontalo State University

Rizan Machmud

Abstract

The rapid development of Information Technology (IT) today provides many conveniences in various forms of business, including
the service business. System User Satisfaction (User satisfaction) is the response and feedback that the user raises after using the
information system.

This study aims to obtain empirical evidence regarding the use of SIMPRODI application products and how SIMPRODI can provide
good services for students.

The survey research method was carried out and the data collected was 252 data. The data was then analyzed by PLS-SEM. The
results showed that the quality of the system did not have a significant effect on the SIMPRODI intention to use, but the quality of
information and quality of service was significant on the intention to use, then when the intention to use was higher the user
satisfaction was better and vice versa when the SIMPRODI user satisfaction was high then intention to use is also getting higher.

Keywords

Keywords: system quality, information quality, service quality, intention to use, user satisfaction
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ABSTRACT

The rapid development of Information Technology (IT) today provides many conveniences in various forms
of business, including the service business. System User Satisfaction (User satisfaction) is the response
and feedback that the user raises after using the information system.

This study aims to obtain empirical evidence regarding the use of SIMPRODI application products and how
SIMPRODI can provide good services for students.

The survey research method was carried out and the data collected was 252 data. The data was then
analyzed by PLS-SEM. The results showed that the quality of the system did not have a significant effect
on the SIMPRODI intention to use, but the quality of information and quality of service was significant on
the intention to use, then when the intention to use was higher the user satisfaction was better and vice
versa when the SIMPRODI user satisfaction was high then intention to use is also getting higher.

Keywords: system quality, information quality, service quality, intention to use, user satisfaction

PRELIMINARY

The rapid development of Information Technology (IT) today provides many conveniences in various forms
of business, including service businesses (Murdick et.al, 1997; Mc.Leod, 1997). McKeen at al. (1994) argue
that if user influence is ignored, the relationship between user participation and user system information
satisfaction is expected to be weak and vice versa.

System User Satisfaction (User satisfaction) is the response and feedback that the user raises after using
the information system. According to Stanton (1994) and Kotler (2002) the level of customer satisfaction is
determined by comparing the expected results of a product or service with results based on experience by
consuming the product or service, itis contained in a user's feeling level as a result of comparison between
user expectations it will be a product with tangible results obtained by the user of the product. In other
words, if the product performance meets the expectations of the user, the level of customer satisfaction is
high and vice versa. In this study focused on information system products.

User satisfaction is a barometer of the success of an information system. Based on the International
Organization for Standardization or ISO 11620-1998, user satisfaction ranks first from 29 indicators for
measuring information system performance (Purnomowati 2000). Satisfaction of information users is a level
of comparability between information needs that want to be met with the reality received. User satisfaction
can be fulfilled through product quality (e.g. search services, referral services, information availability
services, information prices) and conformity of user perceptions of information systems.
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Gorontalo State University (UNG) has now become a higher education institution that is in service to
students and lecturers based online. The ability of UNG in serving its users (students) will be assessed by
its users as well. To facilitate academic services at UNG, a genuine UNG product called SIMPRODI (study
program management information system) was created. SIMPRODI can be accessed by students, one of
which is to register proposal tests and online-based thesis and other academic services, so that students
are facilitated from the registration process to the approval process and invitations to examiners are sent
directly through the lecturer account. In addition, SIMPRODI is a product that has participated in the
success of less paper policy.

SIMPRODI itself has been running for more than 3 years at UNG, but during this period there has never
been previous research to measure the satisfaction of SIMPRODI service users. Although it seems that
even students and lecturers are helped by this product, there is no evidence or empirical data that confirms
the perceived satisfaction of SIMPRODI users. To obtain empirical evidence, information quality, system
quality and service quality are used to measure the level of intention to use of information systems and user
satisfaction of information systems (DeLone and McLean (2003).

LITERATURE REVIEW
Understanding Information Systems

Information is a very important thing for management in making decisions. The quality information can be
obtained from an information system or also called processing. McLeod et al. (2007: 10), Information
Systems are virtual systems that allow management to control the operations of a company's physical
system. Information systems are computer applications to support the operation of an organization:
operation, installation, and maintenance of computers, software, and data. Information Systems are a set
of hardware, software, brainware, procedures and or rules that are integrally organized to process data into
useful information to solve problems and make decisions. Information System is an integrated and
complementary data processing unit that produces output in the form of images, sounds and writing.

Information system is a set of components that form a system that has a link between one component and
another component that aims to produce an information in a particular field. In information systems, the
classification of information flow is needed, this is due to the diversity of information needs by information
users.

The criteria for information systems include flexible, effective and efficient. In addition, information systems
are a collection of interconnected sub-systems that form a component which includes input-process-output
related to the management of information (data that has been obtained so that it is more useful for users).
In other words, information systems are a set of interconnected components that function to collect,
process, store, and distribute information to support the making of satisfaction and supervision in the
organization (Laudon and Laudon, 2000). Bodnar and Hopwood (2000) state that computer-based
information systems are a group of hardware and software designed to convert data into useful information.
The use of hardware and software is intended to produce information quickly and accurately. The
information system design process requires several approaches, namely technical approaches, behavioral
approaches, and combinations (Laudon and Laudon, 2000). The technical approach includes an emphasis
on mathematical normative models to study information systems. In addition, the technical approach also
emphasizes physical and formal technological skills of a system. Behavioral approaches are needed
because of behavioral problems such as system utilization, implementation, and creative designs that have
an impact on behavior and attitude changes. Individual responses to information systems are often the
drivers of behavioral problems.

The information system development process in addition to paying attention to the approaches above also
considers several factors such as economic factors. King et al. (1994) and Laudon (1985) reveal that the
information system development process takes into account internal factors that influence the adoption and
design of information systems, including individual and organizational value systems, norms, and
organizational strategic and needs; and external factors that come from the environment outside the
organization.



Information System Success

The information system design process is expected to function effectively. This effectiveness also indicates
that the development of the information system is a success. However, as recognized by Laudon and
Laudon (2000), describing system success is a difficult thing. The use of cost-benefit analysis cannot be
done perfectly because not all benefits can be quantified. In many studies (Ives et al., 1983; Bailey and
Pearson, 1983; Doll and Torkzadeh, 1988; Seddon and Yiew, 1992; Mahmood et al. 2000; Doll et al. 2004;
Livari, 2004; Landrum and Prybutok, 2004), the success of information systems is proxied by user
satisfaction. However, the use of user satisfaction as a proxy was criticized by Markus and Keil (1994).
They critically express satisfaction will not mean much when the system does not cause an increase in the
performance of individuals and organizations.

DeLone and McLean (2003), the success of a system development that is proxied by 3 (three) variables,
namely system quality, information quality and service quality that will significantly affect the intensity of
system usage and also affect the satisfaction of users of information systems in question. Markus and Keil
(1994), state that a system's success will have an impact on individual and user organizations, and
subsequently the individual impact affects organizational performance.

System quality, information quality (information quality) and good service quality, represented by the
usefulness of the system output obtained, can affect the level of use of the system in question (intended to
use) and user satisfaction (user satisfaction).

System quality means the quality of a combination of hardware and software in information systems
(DeLone and McLean, 1992), it can be concluded that the better the quality of the system and the quality
of the output system provided, for example, the faster the time to access; and the use of the system output,
will cause users not to feel reluctant to reuse; thus the intensity of system usage will increase. Similarly, the
quality of information is information obtained by users as correct information from trusted sources that will
make users want to use information systems more often and user satisfaction with the information produced
is getting better.

Delone and McLean (2003) added a measure of service quality, because they want to add elements of
human behavior in the information system. Kettinger et al (1995) and Li (1997) state that information
systems cannot be separated from human behavior. Jiang et al (2002) explained that information systems
are closely related to SERVQUAL because information systems are a combination of hardware and
software (tangible), information systems are very dependent on users (reliability), information systems are
responsive to service (responsiveness), information systems require workforce that has assurance
(knowledge) and information systems have users who care (empathy). Therefore, the better quality of
service that can be felt by users will cause users to feel they want to continue using the information system
and are satisfied with the service.

Referring to the opinion above, the hypothesis appears in this study, namely:
H1: the quality of the system will have a significant effect on the intention to use
H2: the quality of information will have a significant effect on the intention to use
H3: service quality will affect the intention to use.

H4: intention to use will have a significant effect on user satisfaction.

H5: user satisfaction has a significant effect on the intention to use



Research model
Referring to the research hypothesis above, this research model can be made. The research model can be
seen in Figure 1.

N
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IS-Q: system quality; INF-Q: quality of information;
SERVQUAL.: service quality; Inn-Use: intention to
use Information systems; User-Sat: user satisfaction.

RESEARCH METHODS

This research is a survey design. The object of this research is students of Gorontalo State University
semester 3 and above. Semester 3 and above is chosen because it has been a user of the SIMPRODI
information system for more than one year, so it is expected that it is already familiar with SIMPRODI.

The population in this study were all students using the SIMPRODI Information System. The sampling
method was taken proportionally in each faculty in the UNG using the stratified random sampling method.
252 data were collected.

The data collected was analyzed using PLS-SEM with 2.0M3 SmartPLS software. Validity test is done with
Confirmatory Factor Analysis. The value that is used as a reference in the validity test is the AVE value that
is higher than 0.5 while the reliability test uses an alpha cronbcah value greater than 0.6. In this study, the
hypothesis can be accepted if it has a higher C.R value than 1960.

MEASUREMENT

The variables in this study are classified into exogenous variables and endogenous variables. Exogenous
variables consist of system quality, information quality, and service quality while endogenous variables
consist of intensity of system usage, and user satisfaction of SIMPRODI information systems.

Following are the definitions and operational variables:
SIMPRODI Quality System (System Quality)

System quality means the quality of a combination of hardware and software in information systems. The
focus is on the performance of the system, which refers to how well the capabilities of hardware, software,
policies, procedures of information systems can provide information on user needs (DeLone and McLean,
1992). The indicators used are 4 of the 8 indicators used by Hamilton and Chervany (1981), namely ease
of use, ease of access (system flexibility), speed of access (response time), and resistance to damage
(reliability). The respondent's perception of the indicator was measured by a 1-5 Likert scale.

SIMPRODI Information Quality (Information Quality)

Information Quality refers to the output of information systems, concerning the value, benefits, relevance,
and urgency of the information produced (Pitt and Watson, 1997). This variable describes the quality of
information perceived by users as measured by the 4 indicators used by Bailey and Pearson (1983), namely
accuracy, timeliness, completeness and presentation of information. Respondents' perception of the
indicator was measured by a 1-5 Likert scale.



Service Quality (SERVQUAL) SIMPRODI

Quality of service refers to the process of using information systems by users. The indicator is a combination
of hardware and software (tangible), the information system is very dependent on its users (reliability), the
information system is a service response to its users (responsiveness), information systems require workers
who have assurance and information systems that have caring users (empathy).) (Jiang et al. (2002).

Intensities the Use of SIMPRODI Information Systems

The intensity of the use of information refers to how often users use the information systems. In relation to
this matter, it is important to distinguish whether its use is a necessity that cannot be avoided or voluntary.
This variable is measured by the indicators McGill et al. (2003) which only consists of one item, namely
frequency of use. Respondents' perception of the indicator was measured by a 1-5 Likert scale.

SIMPRODI Information System User Satisfaction

System User Satisfaction (User satisfaction) is the response and feedback that the user raises after using
the information system. The attitude of users towards information systems is a subjective criterion of how
users like the system used.

This variable is measured by the indicators McGill et al. (2003) which consists of 3 items, namely efficiency
(efficiency) an effectiveness (effectiveness), and satisfaction (satisfaction), coupled with other indicators,
namely pride in using the system (proudness). Respondents' perception of the indicator was measured by
a 1-5 Likert scale.

RESEARCH RESULT

Validity and Reliability Test

Validity and reliability tests are needed before testing the research hypothesis. As previously explained, the
value of alpha and cronbcah is used as a reference to determine the validity and reliability of the research
instrument. The results of validity and reliability tests can be seen in table 1.

Table 1.
Validity and Reliability Test

Item Loading Factor AVE Cronbach alpha
ease of use 0.681
system flexibility 0.895

0.684 0.877
response time 0.798
reliability 0.859
accuracy 0.882
timeliness 0.883 0.782

0.904

completeness 0.858
format 0.892
tangible 0.904
reliability 0.868




responsiveness 0.930 0.688 0.833
assurance 0.724
empathy 0.728
frequency of use 0.771 0.771 0.911
efficiency 0.853
effectiveness 0.701 0.629 0.844
satisfaction 0.834
proudness 0.799

From table 1 above, it can be concluded that all statement items from all variables studied have a factor
loading value greater than 0.5. Hair et al. (2010) explained that the factor loading value that can be
considered good is the factor loading value = 0.5. In other words, all statement items have good values and
none of them must be dropped. Then from table 1 it can also be confirmed that the variables studied have
good convergent validity values. Convergent validity can then be seen from the AVE value above 0.5. Hair
et al. (2010) states that a good AVE value is = 0.5. In other words, if it refers to the Factor loading and AVE
values, all research variables can be considered valid.

In addition, Hair et al. (2010) also explained that reliability testing is part of the convergent validity test. The
usual value used as a reference is the cronbach alpha (a) value greater than 0.6 is a good value and 0.7 is
the ideal number (Nunally, 1976; Hair et al. 2010). Table 1 states that all the research variables of the
cronbach alpha (a) value are in the ideal reliability value which is above 0.70.

Hypothesis testing

After testing validity and reliability and the results are declared valid, the next step is to test the hypothesis.
The results of hypothesis testing can be seen in the picture model 1 below:

2.13
8.54

=> Significant
--->not significant

Note:

DISCUSSION AND CONCLUSION

Based on the results of the analysis of research, it can be elaborated on the effect of system quality,
information quality, service quality, intensity of use, and user satisfaction on the SIMPRODI information
system. In model 2 shows that there is an effect of the system quality variable on intention to use of CR
1.19 lower than the reference value of 1960 in a positive direction, in other words hypothesis 1 is not
accepted.



This shows that there is no significant influence between the quality of the system with the intention to use
SIMPRODI. These results explain that UNG students perceive the quality of the SIMPRODI system as
being considered good, but it seems that students do not care about the quality of the system whether it is
well or not, the students are concerned about the process of submitting files for online examinations that
are well uploaded. In other words, making students more often access SIMPRODI is not the quality of the
system, but rather the quality of information and quality of service.

In figure 2 above shows that the quality of information has a significant effect on the intensity of SIMPRODI
use. This is indicated by the value of CR 2.62 which is higher than 1960. In other words, hypothesis 2 is
accepted. These results indicate that after students upload a file for the submission of a proposal or thesis,
students will access SIMPRODI more to find out further information regarding the approval or validation of
their submission, information on examining lecturers and the schedule of examinations. This makes sense
because the information issued by SIMPRODI is valid information from trusted sources, because in addition
to obtaining information on submission of test files but through the SIMPRODI application students can
access decision letters as a source of legitimacy for students.

In the picture of model 3 above, hypothesis 3 is also accepted, because service quality has a significant
effect on the intention to use SIMPRODY with a value of CR 4.20 higher than 1960. These results provide
a strong belief that the better the quality of SIMPRODI services, the higher the intensity of SIMPRODI use.
The quality of SIMPRODI services is indicated by menus or features that are useful for students. In addition
to submitting a one-door online service file to SIMPRODI's proud quality, it is possible for students to focus
on learning to prepare for the exam. This is because the service that makes it easy for students from the
process of submitting exam files to invitations to examiners can be done by SIMPRODI. Students only need
to record the test schedule data, who is the examining lecturer and the location of the exam and of course
learning.

The results of this study also support Livari (2005) who empirically tested the DeLone and McLean Models
used in this research, the results of which prove that the success of information systems is influenced by
the quality of information systems, information quality and service quality generated from the system in
guestion.

Then for hypothesis 4 shows a significant value of CR 2.13 which is higher than 1960 which means that the
higher the intensity of the use of SIMPRODI, the higher the satisfaction of SIMPRODI users. This result
can be interpreted that SIMPRODY is accessed a lot, it seems that users are very satisfied with the services
provided by SIMPRODI. The logic is that continuous access from SIMPRODI shows users really like the
quality of SIMPRODI itself. According to Stanton (1994), the level of customer satisfaction is determined by
comparing the expected results of a product or service with results based on experience by consuming the
product or service. The same result is satisfaction from consumers, but if the results obtained are very few
of the expected, it is a form of consumer dissatisfaction.

Hypothesis 5 results in the value of CR 8.54 which means that there is a strong influence if the user is
satisfied with SIMPRODI, the user becomes more often accessing SIMPRODI. This result means that users
who are satisfied with the information system, so that the user will access an application from the
information system so the choice is an information system that makes users get more results than their
expectations (Kotler, 2000). In other words, students who are satisfied with SIMPRODI will continue to
access SIMPRODI without much complaint especially if students are facilitated with SIMPRODI. This would
certainly be different if SIMPRODI was disappointing, so students would protest a lot and demand that the
use of the SIMPRODI application to be removed. In fact, for more than 3 years of SIMPRODI used, there
is almost 0% complaints from students, complaints that exist is only when the internet network is being
interrupted or there is a hardware damage that cannot be avoided. Complain because of the accessibility
is not user-friendly or the application is almost non-existent.
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