
ASPEK-ASPEK YANG BERDAMPAK
TERHADAP KESUKSESAN PRODUK

By Trifandi Lasalewo

WORD COUNT 4409 TIME SUBMITTED 13-APR-2020 07:29PM

PAPER ID 57470089

























17%
SIMILARITY INDEX

1

2

3

4

5

6

7

8

9

10

ASPEK-ASPEK YANG BERDAMPAK TERHADAP
KESUKSESAN PRODUK
ORIGINALITY REPORT

PRIMARY SOURCES

media.neliti.com
Internet

T. Lasalewo, Subagyo, H. A. Yuniarto, B. Hartono.
"Measuring Product Success: A Literature Study", 2018
IEEE International Conference on Industrial Engineering and
Engineering Management (IEEM), 2018
Crossref

link.springer.com
Internet

www.tandfonline.com
Internet

files.pdma.org
Internet

scholarworks.waldenu.edu
Internet

www.theseus.fi
Internet

journal.ugm.ac.id
Internet

projekter.aau.dk
Internet

pt.scribd.com
Internet

134 words — 3%

92 words — 2%

43 words — 1%

35 words — 1%

26 words — 1%

24 words — 1%

24 words — 1%

24 words — 1%

23 words — 1%

21 words — < 1



11

12

13

14

15

16

17

18

19

20

21

Internet

www.canberra.edu.au
Internet

www.worldscientific.com
Internet

etd.uum.edu.my
Internet

repository.tudelft.nl
Internet

ualresearchonline.arts.ac.uk
Internet

jurnal.umk.ac.id
Internet

www.innovationnation.eu
Internet

etds.lib.ncku.edu.tw
Internet

Alexandra Rese. "Success factors for innovation
management in networks of small and medium
enterprises : Success factors for innovation management in
networks of SMEs", R&D Management, 03/2011
Crossref

Roger J. Calantone, C. Anthony Di Benedetto. "The
role of lean launch execution and launch timing on
new product performance", Journal of the Academy of Marketing
Science, 2011
Crossref

Yosephine Suharyanti, Subagyo, Nur Aini Masruroh, Indra Bastian.

21 words — < 1
%

21 words — < 1%

21 words — < 1%

19 words — < 1%

19 words — < 1%

19 words — < 1%

18 words — < 1%

15 words — < 1%

15 words — < 1%

14 words — < 1%

14 words — < 1%

12 words — < 1



22

23

24

25

26

27

28

29

30

"Chapter 54 The Role of Product Development to
Drive Product Success: An Updated Review and
Meta-Analysis", Springer Science and Business
Media LLC, 2015
Crossref

www.globalresearch.com.my
Internet

Jorge Luis García Alcaraz, Aidé Aracely Maldonado
Macías, Cuauhtémoc Sánchez Ramírez, Juan
Ignacio Latorre Biel. "Role of product, market, and organisational
characteristics on NPD benefits", International Journal of Product
Development, 2018
Crossref

www.coursehero.com
Internet

onlinelibrary.wiley.com
Internet

mpra.ub.uni-muenchen.de
Internet

Sebastian Allegretti, Sven Seidenstricker, Andreas
Kasseckert. "Economic Growth through Business
Model Innovation and Technological Entrepreneurship", 2018
Portland International Conference on Management of Engineering
and Technology (PICMET), 2018
Crossref

opus.bath.ac.uk
Internet

dspace.lboro.ac.uk
Internet

journals.sagepub.com
Internet

12 words — < 1
%

12 words — < 1%

11 words — < 1%

11 words — < 1%

10 words — < 1%

10 words — < 1%

10 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%



31

32

33

EXCLUDE QUOTES ON

EXCLUDE
BIBLIOGRAPHY

ON

EXCLUDE MATCHES < 1 WORDS

elib.suub.uni-bremen.de
Internet

numl.edu.pk
Internet

www2.aston.ac.uk
Internet

9 words — < 1%

9 words — < 1%

9 words — < 1%


	ASPEK-ASPEK YANG BERDAMPAK TERHADAP KESUKSESAN PRODUK
	By Trifandi Lasalewo

	ASPEK-ASPEK YANG BERDAMPAK TERHADAP KESUKSESAN PRODUK
	ORIGINALITY REPORT
	PRIMARY SOURCES


