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PREFACE 
 

It is a great privilege for us to present the proceedings of 2022 Faculty of Economics 
and Business Universitas Brawijaya International Conference (FEBIC) to the authors 
and delegates of the event. We hope that you will find it useful, exciting and inspiring. 
2022 FEBIC is a prestigious event organized with a motivation to provide an excellent 
international platform for the academicians, researchers, industrial participants and 
students around the world to share their research findings with the international 
business expert. 2022 FEBIC aims to provide opportunity for the global participants to 
share their ideas and experiences in person with their peer expected to join from 
different parts on the world. In addition, this gathering will help the delegates to 
establish research or business relations as well as to find international linkage for 
future collaborations in their career path.   
 
The 2022 FEBIC outcomes will lead to significant contributions to the knowledge base 
in these up-to date business management and accounting fields in scope. Therefore, 
on the day of completion of this journey, we are delighted with a high level of 
satisfaction and aspiration. The responses to the call-for-papers had been 
overwhelming – both from Indonesia and from overseas. We would like to express our 
gratitude and appreciation for all of the reviewers who helped us maintain the high 
quality of manuscripts included in the proceedings. We would also like to extend our 
thanks to the members of the organizing team for their hard work. We are now 
optimistic and full of hope about getting the proceedings of 2022 FEBIC. We 
appreciate that the authors of 2022 FEBIC may want to maximize the popularity of 
their papers and we will try our best to support them in their endeavors. Let us wish 
that all the participants of 2022 FEBIC will have a wonderful and fruitful time at the 
conference. 
 
Last but not least, we also want to thank Flinders University, Australia; University of 
the District of Columbia, United State of America; National Research University – 
Higher School of Economics, Russia; Universiti Sains Malaysia, Malaysia; ITM 
University Gwalior, India; Symbiosis Centre for Management Studies, India; Centre for 
Studies in Science Policy Jawaharlal Nehru University, India; Jindal Centre for Global 
South, India; Maharashtra Institute of Technology, India; Tribhuvan University, Nepal; 
ViTrox College, Malaysia; Prestige Institute of Management & Research, India; Dr. 
Shakuntala Misra National Rehabilitation University, India; STIE Jaya Negara 
Tamansiswa Malang, Indonesia; Dawood University of Engineering and Technology, 
Pakistan; Sydenham Institute of Management Studies, Research and 
Entrepreneurship Education, India; Gandhi Institute of Technology and Management, 
India; Mangalmay Institute of Management and Technology, India; The University of 
Chenab, Pakistan; Technological and Higher Education Institute of Hong Kong, Hong 
Kong; Osun State Polytechnic, Nigeria; SRM Institute of Science and Technology, 
India; Sri Balaji University, India; RV Institute of Management, India; Dev Samaj 
College for Women, India; Amity University, India; Savitribai Phule Pune University, 
India; Universitas Jember, Indonesia; Tokyo University, Japan who have contribute on 
this conference. 
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ABSTRACT  

 

One of the government's interests in the development of coastal areas is the program for 
the welfare of fishermen. Ship assistance is one of the ways that these efforts are made. 
It might be challenging to pinpoint the program's influence and success elements along 
the road, though. This study aimed to evaluate the effects of fishing boat aid from 
institutional, sociocultural, and economic perspectives. To provide a clear image of the 
sustainability of the fishing boat support program, this study focuses on examining the 
effect and success elements of ship help. The approach makes use of the RAPFISH 
(Rapid Appraisal for Fisheries) method qualities in conjunction with the Multidimensional 
Scaling (MDS) technique. According to the study's findings, the institutional aspect's 
RSQ was 54.87%, the cultural aspect was 36.37%, and the economic aspect was 
47.93%. The level of institutional sustainability is the highest. Additionally, the primary 
element bolstering and pushing the effectiveness of fishing boat aid is the direction 
indicator. To establish government policies and directions for boosting fishing production 
generally and especially in the Tomini Bay Area, this research helps describe the 
economic, social, and institutional implications of fishing boat support. 
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