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Marketing Distribution of Cacao Agropolitant in Pohuwato-Indonesia
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JINTRODUCTION Cacao productivity level in Pouwato has increased
quite significantly. The increasing of Cacao production
has led to the improvement of standard Cacao production
number in Pohuwato Regency to be 127 tons/ha This
number is over standard Cacao production number in
gorontalo province which is 0.8-1 ton/ha. However, if it is
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Cacao production to reach national standard number, one
of the efforis is by applying agricultural and plantation
(agropolitant) system technology through structured
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